th E T & R 17 (=)
| C B C (Asia)

—FF)\EN SR R

i [E TRy g s (k] k.
ST =ik R [E BRr 4] 23 & [ The Highest Growth Rate 2007 in Merchant Purchase
Volume - Hong Kong | %,

IR AL S IRST IR MU [ R TR 5 4 Plus | Friko

AR TEFEA IR AT Z 60 AZ# O IR AIGTF I — 23T R 2 HEAT .

LI IEEBINLE [ mis | B bRz,

B B S R E A A oS, DA AL T3 A TR [ ARV sefeld | 35U H gk
TP R BT R 55

K47 Xplore VisaH 4o

S TR AT R AT A, A R P RN B TR IR
TP WAk | iRkS

Lt NENVAE A HE T H A4 TMODS95 | (35 H , 1) 3840 \b R A4 B g
ORI

5 BT 72, Ll HoAz T-Ab nt A B AL B8 2 i B2 H T b s e L
bel | FRp b SR A 6 iR 5%

AR P AR FEA RBOW RIS D5 0 H 22 29.54 AZHE T I Bk g e — 5352
FLPr R 2T

A AT T A BOE TR BB D

D W] 2 RGRE SR A



>k
e o I

t A

J\H

JUH

[ AR E DA CHRAT — R T A e | Y T =% \E L] /N H g
gl T LA AR = 0 AR .
N8 B DY T M R2 32 98 R SCHR 32 KM DR FCE - AHRAT IR 3 S e 7 25 A 38 i
THTHI, IR EHRBLA A T REIE R K

=

LIRS R GRS 5 THED TR .

LB AR AR E UM, LU HeAA 0 TR A | 00 Al 32 3 fitky B4
BV

LT 2 AR SL 2 HE, LA A T R BT R B IR e SO [ 2R R 5
oM IO NIAR S i /€ (31 i o

PR AR R, R AR ERAL N2 2 5B A NS S
M7 iZHE IR

B IFIGE T W] AL R AT H
FATH T VisaH gk KTFERA®R.
Rlego it B attB, L [EY K] H0IFss.

RERPIH A TIE R e B, B u [EIY 0K | D IFs

HFEFFH L2 203.8 1L TE R SE R SEop— AT A
HEFE o AR R ) T R UG 2. 118 L0 TE B SR
f7.

AT TR B S

AT FEsll (B B4 3 2 22423 TC AR AT B 4K 1 B o — ST Bl
7.

BAT THIGI ) 7Rk AS .

BEBDT 2 M LK TN I TR TR A A Al — A e & SR BRI
BT T TR, AMATR TR TS MR RS0 T 4
SR, BRI AERHATR YT, TR ) R AR



+—A
®  AWATHYIR GBS 58 LW R G T KO F SE ) il sl, AR %

Sk
+=H
® /EHPE TRHRATAOSCRE R, HEH A DUE AR AR T S A
%o

®  LESE IR HEE AU DR AL Tl ity DA SE SBT3 s R
P R 93 iR 55 o



